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S0, YOU WAKT TO
CREATE A WEB SITE

Why Are We Building This Site?

Sites Designed to Make Money

Sites Designed to Disseminate Information and/or Opinions
Sites Designed to Stroke Your Little Ego

How Does the Category Affect the Design?

Who Is Our Target Audience?
Audiences for Business Sites
Audiences for Nonprofit Sites
Audiences for Informational Sites
Audiences for Opinion Sites
Audiences for Ego Sites

What Is Qur Audience Looking for in Us?

SITE DESIGN AKD NAVIGATION

The Home Page as a Site Guide

The Main Topic Page
The Subsidiary Page

Navigating through Your Site

The First Screen—The Top's Gotta Pop or They're Not Gonna Stop
Navigational Tools—Graphics, Text, Frames
Consistency

The Tour

Light Me Up! Cigar Aficionado Magazine

You're Not Cool Enough. Go Away!

Eight Miles High: United Airlines

Another Airline: Southwest Airlines

Out-of-Place Graphics: Kenwood Home and Car Audio
Text Is Just All Right with Me: Red Hat Software

Bad Home-Page Design Techniques

Designing Your Site Using Storyboards

Storyboard—Step One
Storyboard—Step Two
Storyboard—Step Three
Storyboard—Step Four

Creating the Home Page

Creating the Rest of the Site

The Value of Organizing via Storyboards
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CORTERT IS KIEG

Everybody Thinks Their Site Has Content
A Newspaper Has Content

Jelly Beans Have Content

A List Management Company Has Content

Other Types of Content

Adding Content to Your Site

Adding Content You or Your Company Creates
Adding Content That You Buy or License

FIXIKG YOUR GRAPHICS PROBLEMS

HERBAL.COM

1. The Graphics Are Way Too Big

The Average Joe on a Modem

Is It Ever Okay to Use Large Images?
How Much Is Too Much?

Speed Doesn't Kill, Waiting Does
Optimizing the Size of Your Images

2. A GIF Image Was Used instead of JPEG

3. HEIGHT and WIDTH Parameters Were Changed,
Not Actual Image Size

4. The HEIGHT and WIDTH Parameter Wasn't Filled In
5. The Page Is Too Long

6. The Background Image Sucks

Background, Text, and Link Colors
Avoid Using Short, Little, Repeating Striped Backgrounds

7. It Doesn’t Use Browser-Safe Colors
8. It Doesn’t Use the ALT Parameter

9. It Uses Some Bad Graphics
Too Many Animated GIFs

Other Graphics Problems That, Thankfully, Weren't on This Page

Globes and Other Clichéd Images
Going Overboard
Pretentious Pages

Using a Graphics Program

Graphics Don’ts

Don’t Use Personal Pictures Unless You're a Model
Don’t Use Inappropriate or Offensive Images
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Don't Use Cutesy Pictures

Don't Use Graphics as Dividers Unless They Look Really Good
Don’t Use Free Clip Art That's on the Internet

Don’t “Borrow” Images—or Anything Else

Don’t Use Under Construction Signs

The Revisions

How Does the Page Look Now?
Finished Product

Moving On

FIXING YOUR TEXT PROBLEMS

The Original

1. Avoid Black Backgrounds

2. Don't Mix Text Attributes

3. Limit the Number of Text Colors

4. Resist the Temptation to Use Blinking Text
Can It Be Saved?

What Goes into Making a Better Page?

Text Is the Basis of All Internet Life

There’s Too Much Text! Add Graphics!

Break the Text Up into Multiple Pages

Tables

Netscape's <MULTICOL> = MULTI-PROBLEMS
The <BLOCKQUOTE> Tag

Microsoft's Solution

General Text Problems

<FONT> You

<FONT> You—Losing FACE
<FONT> You—Color Is Stupid
<BASEFONT>

Don't <FONT> Yourself

Individual Text Attributes

Em<B>oldened
<I>TALIC

ALL CAPS TEXT
<U>nderlined Text
<STRIKE>through text

Other Text Problems

Avoid Jargon
Tpyos

The <SPACER> Tag
The <CENTER> Tag
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FRAMES AND LIRKS

Why People Hate People Who Use Frames

Use Tables instead of Frames
Common Frame Problems

Click One Frame, Load Two Frames
Frames and Links

These Links Suck

Click Here
Don’t Use Form Buttons as Links

IT’S NOT CALLED THE
BLEEDING EDGE FOR NOTHING

Plug-ins
Macromedia’s Flash Plug-in

WYSIWYG Editors

HTML 4, Dynamic HTML, and Cascading Style Sheets (CSS) Level 1

HTML 4
Dynamic HTML
Cascading Style Sheets (CSS)

XML
Databases
VRML

The Bleeding Edge for Intranets

Streaming Video and Sound
Videoconferencing
Chat

The Bleeding Edge for Everyone Else

Streaming Video and Sound
Videoconferencing
Chat

When the Bleeding Edge Becomes the Boring Edge

Java
JavaScript
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Before Your Site or New Pages Are Published

Checking for Browser Support
Validating Your HTML
Checking Links

After Your Site or New Pages Are Published

Reviewing Web Page Statistics
Checking Links
Updating and Revising Your Site

IT TAKES MORE THAN LUCK
TO MAKE THE BUCKS

Web Marketing 101
Content, Content, Content

Acquiring Appropriate Domain Name(s)
Choosing Your Domain Name

Get Your Domain Name Now!

Registering Your Domain Name

SEARCH ENGIKES AND DIRECTORIES

What's a Directory?
What's a Search Engine?

Where Should | Register My Site?

Which Search Engines and Directories Are Important?
Yahoo!
What about the Other Search Engines and Directories?

Preliminaries to Submitting Your Site

The Four Steps to Preparing Your Site for Submission

1. Create 10 Keywords and a Sentence That Describe Your Business or Site
2. Use the Keywords and Description in the <META> Tags

3. Use the Keywords and Description at the Beginning of Your Page(s)

4. Choose the Title for Your Page(s) Very Carefully

Submitting Your Site

Submission Software

Follow-up
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OTHER WAYS TO MARKET YOUR SITE

Marketing Your Site for Free

Ask Visitors to Bookmark Your Site
Reciprocal Links

Link Exchanges and Banner Ads
Web Rings

USENET

Press Releases and Publicity

Marketing That Costs Money
URL Everything

Direct Mail

Advertising in Your Typical Media
Banner Advertising

Paid Services

Software

More Marketing Tips, Tricks, and Techniques

Periodically Resubmit Your Site to the Search Engines

Check Out Your Competition

Keep Checking Your Competitors’ Sites

Get an Additional Internet Account at a Major ISP

Subscribe to Your Competition’s Mailing Lists

Don't Put Anything on Your Web Page You Don’t Want the Whole World to Know

Coda

APPERDIZX: ABOUT THE CD

Stuff from the Book
Software That Doesn’t Suck
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